
	
	

	

 

JARVIS COMMUNICATIONS AUCTION PACKET 
 
INTRO TO JARVIS COMMUNICATIONS 
Jarvis Communications, Inc. creates and manages public relations programs for companies, 
people and brands in the wine, spirits, restaurant and travel industries. We focus on media 
relations because we believe that positive media coverage is an essential component of any 
marketing and sales strategy. We pitch the publications both trade and consumers read, the 
radio shows and podcasts they tune in to, and the television shows they watch, creating an 
awareness in the media and public at-large that positively impacts our clients’ businesses, 
brands, profiles, reputations and bottom line. 
 
We were honored to have played a role in the tremendous success of the Willamette Valley’s 
fourth annual Willamette: The Pinot Noir Auction. The 2019 auction events were attended by 
19 members of the media, including several newcomers to the auction, and six out-of-town 
writers who were hosted by the Willamette Valley Wineries Association. Through our efforts, 
the auction received approximately 60 pieces of media coverage and counting, and news on the 
auction results ran in over 150 news outlets.  
 
2020 PUBLIC RELATIONS OBJECTIVES 
This year, we’ll continue the momentum of the 2019 auction and 2017 vintage, and continue to 
generate excitement among trade buyers, sommeliers, wholesalers and media about the fifth 
annual Willamette: The Pinot Noir Auction and the upcoming 2018 vintage. We believe that 
consistent media outreach about the event, the producers involved and the individual lots will 
help continue to elevate the image and perception of Willamette Valley Pinot noir with trade 
and drive higher pricing in the marketplace. 

• Leverage the groundwork already established through countless pitches to local and 
national media to achieve stories promoting the 2020 auction  

• Continue to introduce Willamette: The Pinot Noir Auction as the premiere trade 
auction in Oregon for one-of-a-kind Pinot noir lots 

• Develop the second installment of the “Willamette Immersion” seminar; brainstorm 
creative story hooks to result in media coverage  

• Use the Willamette auction as an opportunity to speak with our media contacts about 
the region’s diversity, individual producers, and expertise in Pinot noir that is world-
class quality—thus elevating the image of Willamette wines even further  

• Use Willamette: The Pinot Noir Auction as an opportunity to talk about wine futures 
and vintages that are yet to be sold to the consumer market  

• Build excitement and give key members of the trade and media a reason to visit and 
connect with Willamette producers each year 



	
	

	

• Promote auction to buyers as an opportunity to offer truly original wines to their 
customers 

 
HOW WE’LL DO IT 

• Press Releases:  
o Announcement of the 2020 chair David Millman (September) 
o Announcement of the 2020 event to Jarvis Communications contacts of both 

media and trade (December) 
o Announcement of 2020 one-of-a-kind wine auction lots and highlights 

(February)  
o Announcement of 2020 Willamette Immersion seminar (March)  
o Results of Willamette: The Pinot Noir Auction (April 4) 

• Local and national media invites to the event  
• Broadcast Coverage 
• Media Pitches about the auction, and unique lots  
• Media appointments with David Millman  in NYC and Portland (interviews for articles, 

podcasts)  
• Host media to attend the auction and pre-auction press trip 

 
2019 WILLAMETTE: THE PINOT NOIR AUCTION IN THE MEDIA 

 

 

 

 

 

 

 

 

 
 

 
 
 
 
 



	
	

	

AUCTION TALKING POINTS 
The lots offered at Willamette: The Pinot Noir Auction are one-of-a-kind offerings available 
exclusively to the trade for one day only  

• The auction will take place on April 4 at the Allison Inn & Spa, in the heart of 
Willamette Valley wine country.  

• The auction will offer nearly 100 Willamette Valley Pinot noir wines from the 2018 
vintage.  

• The auction is a one-day-only opportunity for the trade to secure one-of-a-kind lots that 
are truly rare and unique.  

• Lots are offered in quantities of just 5, 10 and 20 cases.  
• The participating wineries include Willamette Valley’s top producers, ranging from 

small production (under 500 cases) to large production (100,000 cases+); region 
pioneers and newcomers are represented.  

• The 2020 auction will offer a limited offering of collaborative Chardonnay lots, co-
produced by the auction’s current and former chairs. 

• The 2020 auction chair is David Millman, Managing Director of Domaine Drouhin 
Oregon. 

	
Willamette: The Pinot Noir Auction is the region’s must-attend event for the trade and media 

• The Willamette Valley Wineries Association started the auction in 2016 because they 
believe Willamette Valley Pinot noir stands alongside the world’s best. Its purpose is to 
raise funds for the Association, as well as to introduce new members of the wine trade 
and media to the wines and community of Willamette Valley. 

• Each year the auction raises the bar and challenges Willamette Valley vintners to create 
lots that showcase the best the region has to offer, which are unavailable anywhere else. 

• Willamette: The Pinot Noir Auction will offer the unique opportunity to taste nearly 
100 distinct representations of a single varietal (Pinot noir) from a single vintage 
(2018) in one setting. 

• The auction is a diverse weekend experience. The two-day festivities begin on Friday 
with welcome events and winemaker dinners hosted throughout the valley. 

• The excitement culminates at the live auction on Saturday, April 4, conducted by the 
nation’s foremost wine auctioneer Fritz Hatton. 

	
Oregon’s Willamette Valley is synonymous with quality Pinot noir 

• Willamette Valley Pinot noir is made in extremely limited quantities. With 554 
wineries, it produces just over 1% of the nation’s wine. 

• Willamette Valley is an exciting wine region with growing consumer demand and 
growth far surpassing other regions. According to Nielsen, the 2019 Oregon Wine Board 
Report showed that from 2017-2018 Oregon wine retail sales increased by 12.4% vs 
1.5% in the rest of the industry. Oregon Pinot noir volume was up 15.1% in a segment 
that grew just 2.5%. 



	
	

	

• Each of the seven sub-AVAs within the Willamette Valley are represented—Chehalem 
Mountains, Dundee Hills, Eola-Amity Hills, McMinnville, Ribbon Ridge, Van Duzer 
Corridor and Yamhill-Carlton. 

• Willamette Valley Pinot noir is defined by the vintage, and 2018 was a standout vintage. 
The growing season was sunny and dry with no notable heat spikes or rain. The harvest 
was not rushed, and sugar, acidity, and pH were in balance.  

• The past six vintages of Willamette Valley Pinot noir, including 2018, have all been of 
outstanding quality. This is unique around the world. 

• With the growth of outstanding restaurants, charming inns and a first-class, wine-
country resort, the Willamette Valley has become a top destination for tourists seeking 
the perfect Pinot noir. 

 
KEY THINGS TO KNOW ABOUT THE MEDIA 

• Keep the relationship professional 
• Everything is on the record 
• Always be positive—both about your business and the competition 
• Your goal is to get your message and the message of the Willamette: The Pinot Noir 

Auction across in a limited or extended period 
• Talk about Willamette as a region. Say the brand name, not “I,” “we” or “our”. For 

example, say, “We in the Willamette Valley believe…” rather than “we believe…” 
• Tell your family story  
• Answer questions simply; your aim is to provide the writer with quotes the public can 

understand 
 

TIPS FOR CREATING A CAPTIVATING STORY 
• For your story to be authentic, it needs to be consistent with your mission and values. 

What values does your winery stand for? What is your highest purpose and passion? 
Depending on the answer, this will determine if you should talk about your family 
history, your winemaker, sustainability, winemaking practices or your vineyard. 

• What is your winery’s personality? This will determine the tone and voice of your 
story. Is your winery modern or traditional? Innovative and technology-driven or 
rooted in nature and the vineyard? Do your wines appeal to collectors or connoisseurs 
(or both)? 

• Facts are forgettable, but people remember stories. Instead of simply talking about the 
technical aspects of your wine, try to tap into the emotions of your audience.  

• Answering the following questions will help you craft a compelling story and auction 
lot: 

o What is the number one thing that makes your winery different and unique 
from every other winery in the world? 

o Do you have an unconventional or controversial belief/point of view which is 
not commonly shared? 

o Is your winery or vineyard historically important? 



	
	

	

o Has your winery ever been the first or only in the region or world to do 
something (such as the first to implement a winemaking or farming practice, 
or work with a rare Pinot noir clone)?  

o What challenges have you overcome?  
o Has the winery owner earned cultural recognition outside of the world of wine?  

 
TIPS TO SELL YOUR LOT 

• Number one selling tip: you get out of it what you put into it!  
• Make it personal – connect with your key accounts  
• Include core messages about the Auction  
• Ask your distributor to share their connections  
• Get your regional reps to start the conversation  
• Make it unique – talk about the special qualities of your unique lot  
• Elevate your pedigree – focus on accolades, scores, reviews and awards  
• ASK FOR THE SALE!  

 
EXAMPLE EMAIL 
 
Personalized recipient name: 

Dear Rick,  
 
I hope this email finds you well! I am writing about the upcoming 2020 Willamette: The 
Pinot Noir Auction and my winery’s auction lot. 

 
Custom winery lot information:  

The 2020 auction will feature one-of-a-kind Pinot noir lots from the 2018 vintage, 
available in lot sizes from 5 to 20 cases. Our lot is the Drouhin Oregon Roserock “Cuvee 
DG” from the Roserock Vineyard. The wine honors Daviess Gibson, who in 1852 
homesteaded the land where Roserock Vineyard now sits. It’s a special wine selected 
from the single best barrel of our 2017 Roserock Pinot noir which will be exclusive to 
the auction.  
 
Please see the auction invite below and let me know if you can come.  
 

Extend hospitality by offering dinner/stay where possible:   
If I can assist you in planning your visit, let me know. We would love to host you at our 
winery’s property or take you out for dinner while you are in town. 
 
Best, 
 
David 


